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Objectives 

   

• Contribution to Indonesia Lighting and electrical industry 

• Support ,develop and produce  standard product in  

   accordance to national standard 
 

 

Members  

 
  Manufacturers and registered importers  

 



Industry  
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Population  251 million people (2012) 

Economic growth 6.3 percent p.a (2012) 

House electrified 90  percent  (100 % in 2020) 

Property growth 5.3 percent p.a 

 

1. Market 
    

   Shifting demand from GLS/Incandescent to CFL and LED  

   recently (urban area) 

   Consumer behavior change to energy saving 

   Better Quality product are demanding  

   LED and CFL competition    Press this 
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2. Players 
    

   Local manufacturer product shifting  (GLS – CFL – LED ?) 

   Huge number of new players/brands on import  

   CFL local manufacture sustain ( labor/energy/material) 

   Import sources from China / Korea /Japan / Taiwan  

  

3. Competition 
 

   Unfair on quality / promotion and after sales service 

   Create consumer disappointment on product/brand image 

   Price reduce sharply on LED but not CFL 
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4. Standardization 
 

     Consumer information is needed 

     Establishment of CFL safety standard and Label 

     Under development of LED bulb standard 

     Lack of Laboratory facility and well trained operator 

     Need market control on standard implementation  

      

 

 

 



 Various applications and brands introduce to market 

recently 

 Mostly imported from CHINA /Korea /Taiwan   

 New technology and low energy create good image to 

user 

 New local players start as assembly LED maker 

 Quality and warranty are Keywords to WIN  

 Under develop National standard market 

LED lighting in Indonesia 
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LED industry position in Indonesia 

 

 Increase on CFL manufacture 
costs (energy, material, labor) 

 Implementation on SNI standard 
and good control  

 Consumer image and awareness 
on energy  

 Better Life time ?? 

 Government support 

 Less energy consumption on 
application and process cost  

 Reduce import and add local 
value 

 

 

 

 

 

 

  

 Huge capital investment 

 Price reduction trend due to 
competition and royalty 

 Availability of basic process e.g 
semiconductor  

 Under develop standard 

 Consumer information 
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PRO’s     CON’s 



LED investment perspective in Indonesia 
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 CONSUMER/USER 

Market 

Manufacturer/ 

Investors 

Government 
Electric power 

Tax 

Custom & duty 

Standard 

Good quality and affordable price 

Better life time of product 

New investment 

Tax incentives 

Reduce import 

Standard of product 

 

Energy efficiency 

Environment support 

 

Integrator roles 



 Support product Technology information to customers 

 lites asia’s DRAFT quality guide line on LED - June 2012 

 JLA product information guide 

  Promote the industry to investors 

 Support and actively develop National standard  

 Support training and Laboratories establishment with 

other 

 International Association  

 

Role and contribution of Association 
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 Thank you for visit Indonesia 



The products transition 
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Press for return 

  C O B 



JLA product info guide  


